Best Practices In
Universal Design :
The Business Case




Presentation Overview

) %&* & &+, % -

% - ') 0
) (0 F

$*

* &

& - -1 &*




Thoughts on Functional Diversity
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Thoughts on Functional Diversity
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Thoughts on Functional Diversity
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The Evolution of Accessibility
Pre 1960’'s — The Medical Model




The Evolution of Accessibility
60’s and 70’s — Designing for the Disabled




The Evolution of Accessibility

/0’s on — Barrier Free Design




The Evolution of Accessibility
90’s on — Universal Design




Universal Design
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Emerging of Universal Design
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Emerging of Universal Design




Universal Design Features




Universal Design Features




Emerging Accessibility Trends &




Emerging Accessibllity Trends

S & &




An Aging Population in Canada




An Aging Population in Canada




Emerging Accessibllity Issues
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Emerging Accessibility Issues
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Wheelchairs/Scooters need more space
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Wheelchairs/Scooters need more space
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Wheelchairs/Scooters need more space
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Wheelchairs/Scooters need more space
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Wheelchairs/Scooters need more space
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Emerging Accessibility Issues
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More extensive use of colour and texture




Emerging Accessibility Issues
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Recognition of less evident disabllities




Emerging Accessibility Issues
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Increased Life Safety Expectations




Emerging Accessibllity Issues
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Emerging Accessibility Issues
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Emerging Technologies
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Emerging Accessibllity Issues
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A market for Universal Design ?
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The future’s bright, the future’s grey
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The changing world . . .
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The changing world . . .
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The changing world . . .
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The changing world . . .
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The impact of age
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The impact of age
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Case Study 1 @

OXO International
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Case StUdy 1 @

OXO International
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Case Study 1 @

OXO International
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Case Study 1
OXO International @
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Case Study 1
OXO International
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Case Study 2
B&Q




Case Study 2
B&Q — Labour Practices
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Case Study 2
B&Q — Labour Practices
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Case Study 2
B & Q — Store Design

J/)) *

&% +& & - * %
/&7 & (OP

* &)_

> 7 &+ ) &
) % &7 &t
& * + -

% &7



Case Study 2
B & Q — Store Design
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Case Study 2
B & Q — Store Design
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Case Study 2
B & Q — Store Design
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Case Study 2
B & Q — Store Design
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What does the future hold?




Thank you!
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